CATA Curricular Code Change Proposal

Submission Instructions, please read in full before submitting your proposal:

1. Fill in all the below information.

Download the current code from the CATA Website: Curricular Activities Code
1. Do not delete anything from the code. Strikethrough parts to delete. Any new wording,
type into the code and highlight in yellow.

2. Upload "Proposed Code" below.

3. Upload any additional documents if needed
4. Scroll all the way to the bottom and sign the form.
3. IMPORTANT - Answering "Yes" to any of the questions requires the Host Site's Contest

Coordinator's signature.

1. After all information is filled out, codes are updated and you have signed the form, hit
"Save" on the bottom right-hand corner._.DO NOT hit "SUBMIT".

2. Once you hit "Save" a box will appear with a link. This link is specific to your proposal. You
can email the link to yourself and also copy from this box.

3. Email this link to the Host Site coordinator to review your proposal. When emailing the
Host Site, request that they review your proposal and sign in the "Host Site Coordinator's"
Signature box. Request that they hit "Save" after signing the document and let you know

that the signature is complete.

4. Using the link, pull up your proposal and confirm that the signatures are complete and hit
"Submit". Once you hit "Submit", you will no longer be able to make any changes to your

submission.

Name of Contest:
Ag Communications

Curricular Codes Open - List A
Agricultural Communications

Revive a Contest: Please enter the name of the

contest below and contact the CATA office for a
copy of the Code.

Proposed by:
Brittney Thompson

School:
Galt-Liberty Ranch

Issue:

Out of Rotation Curricular Codes

Email:
BThomp38@calpoly.edu

The proposed changes only affect the wording to make it more clear for advisors to prepare their students
accordingly in compliance with how the National Contest is being ran. After discussing contest format with
the host site, these seemed to have been the main items of confusion. The changes also add in high team

subcontest awards for the participating teams.


https://www.calagteachers.org/curricular-activities-code

This proposal will require a contest to open out of rotation: (Please note: It is highly recommended
that you, or a representative, attend the pre-conference governing board meeting to answer any
questions regarding proposed curricular code changes to contests that are requested to be
opened out of rotation.)

No

The change will affect General Rules:
No

The change will affect the awards needed:
Yes

The proposed change will affect contest forms:
No

The proposed change will affect contest hosting site (e.g. additional facilities, new sections,
additional scoring, etc.)
No

If you answered YES to any of the above questions, please explain:
Sub-category ribbons will need to be passed out.

Which JudgingCard scorecard will be used for
tabulations?

Is this a New Contest Proposal?
No

If you answered YES to this being a New Contest Contact information for Sponsor:
Proposal, please indicate who will be sponsoring

the contest. New Contest Proposals require a 3-

year sponsor.

If you answered yes to any of the above questions, you need to include the
following signature:

Host Site Contest Coordinator's Name:
James Bingaman



CDE Host Site Contest Coordinator's Signature (agreeing that
changes are able to be accommodated by the host site.)

Upload code with tracked changes: Upload any additional information you would
Revised 2026 Ag Communications Proposal.docx like:

Please sign below:

ity Thrar—



CATA Curricular Activities Code

AGRICULTURAL COMMUNICATIONS

Adopted 6/2025

Purpose and Standards
The Agricultural Communications contest prepares students for careers in the agricultural business
industry.

Foundation Standards: CCSS.ELA-LITERACY.W.9-10.9 CCSS.ELA-LITERACY.W.11-12.9 CCSS.ELA-
LITERACY.RH.9-10.7 CCSS.ELA-LITERACY.RH.11-12.7 CCSS.MATH.CONTENT.HSS.ID.C.7
CCSS.MATH.CONTENT.HSS.IC.B.6 CCSS.MATH.CONTENT.HSN.Q.A.1

Agricultural Communications Pathway Standards: ABS.02.02, ABS.03.01, ABS.05.01, ABS.05.03

This contest is designed to mimic a communications team in the context of a magazine. Almost all
agricultural publications now promote stories using social media and supplemental materials on their
websites (in the form of videos, audio recordings, podcasts, etc.) in addition to the story and traditional
magazine layout.

* Teams will work together to create a media communications plan and package as if they are on the
New Horizons Magazine Staff.

¢ During the practicum portion of the event, teams will work together to create their team’s
communications package. Team members will work collaboratively to create four practicum
components - a feature story, a magazine layout design incorporating that story, an editorial piece, and
a social media plan to promote their story.

¢ Any participant possessing an electronic device during the exam is subject to disqualification.

Contestants

Teams consist of four members, with all four individual scores counting as the team score. All team
members are eligible for individual awards.

Event Individual Points Team Points

Exams-200 points possible

Writing Mechanics Exam 50 200
Team Activities-400 points possible

Magazine Layout Design 100
Editerial-OR Broadcast Practicum 100
Feature Story Practicum 100
Social Media Plan Practicum 100
Communications Plan 100
Total Score Possible 50 700

Team Tiebreakers

Tiebreakers will be settled in the following order:
1. Communication Plan

2. Combined score of components.

3. Combined score Writing Mechanics exam

45_A12.docx 6/14/2026 1



CATA Curricular Activities Code Agricultural Communications

Sub-Contest Awards

1. High Team Communications Plan
High Team Writing and Mechanics Exam
High Team Broadcast Practicum
High Team Feature Story Practicum
High Team Social Media Plan Practicum
High Team Test

o0 B gm B9

Rules

I Depending on the contest host and site, hosts may choose to have the Writing and Mechanics
Exam on Friday. All practicums and the press conference will take place on Saturday of State
FFA Finals.
1. Equipment
Equipment students should bring:
o A charged phone for use during the practicum portion of the event only.
e Computing equipment for each participant. It can be any combination of laptops for word
processing and/or design work for creating practicum components. Remember to bring all
power cords required for your devices.
* Pens or pencils
* Privacy screens for laptops (not required, but allowed) are permitted to protect the
security of students’ work/ideas
lll.  Teams will be provided with the following items:

¢ Table and chairs for each team of four team members in the shared team workspaces

¢ Blank paper

¢ Blank paper or notebooks

« Digital photographs/images

¢ Digital video files

¢ Digital audio files

¢ Information regarding press conference speaker and topic

e Dummy text

e Logos

¢ Any other necessary materials depending on the story topic

* Power supply for devices, etc

IV.  The following Items will NOT be allowed:
¢ Desktop computers
¢ Smartwatches
¢ Add-on editing software, such as Grammarly
¢ Photos and videos that were not supplied by event officials or created by the students within
the contest time frame

V.  The following activities will not be permitted:
¢ Qutside assistance during the contest from any person or company
* Text messages, phone calls, emails, or other communication with anyone outside of the
contest while the event is in progress
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CATA Curricular Activities Code Agricultural Communications

e Leaving the contest area besides a restroom break

INDIVIDUAL ACTIVITIES

Writing Mechanics exam (50 points/individual; 200 points/team)

Each student will complete a 50-question writing mechanics exam covering general
knowledge of the agricultural communications industry and editing questions. Questions
may come from any section of the listed references, excluding sports guidelines. Questions
that use AP Style editing marks to correct writing mistakes will also be used (see Associated
Press Stylebook). Style, grammar, punctuation and spelling mistakes will be included. Team
members can NOT use the style manual, a dictionary, or any reference materials during this
exercise.)

TEAM ACTIVITIES

Press Conference

The team activities will begin with a “press conference” or “story assignment on an

agricultural topic.” All team members will receive a press packet with background

information on the agricultural topic and the expert to use during the event. The expert will

speak on the agricultural topic for up to 10-20 additional minutes over zoom or in person, followed by a
5-minute question-and-answer period. Students will be provided with paper to take notes if they wish.
Students’ electronic devices must remain under their chairs during this portion of the event, as note-
taking by hand is an essential communication skill. Students will stand to be recognized before asking
a question. They may ask multiple questions; however, the expert will attempt to address

questions from as many participants as possible. No electronic devices, including tape

recorders and cell phones will be allowed during this portion of the event.

Upon completion of the press conference, the team will be dismissed to a team working area
to collaborate on their message, communications package, and the component parts.
Students will be allowed up to 3 hours to collaborate with their team members to determine
their message, define responsibilities, complete components, and finalize their practicum
elements. ALL communications plan components must be created and submitted for
judging during this time. Teams will not be in a private area - teams will be working in a
newsroom environment with other teams in the same location. Event officials will monitor
the teams for outside help and have the authority to disqualify anyone breaking the rules.
Teams should allow a minimum of 90 minutes to complete the practicum components
utilizing the remaining time to create and finalize their communications plan for submission.
The committee may designate required and optional components.

Practicums — Communication Plan and Practicum Components (100 points for each component = 500
Points possible per team)

The practicums will be completed by four individuals working together in a team setting. Teams will be
instructed to upload completed files digitally at the discretion of the contest site.

Feature Story (100 points)
Writers will write a news story for FFA New Horizons magazine using the provided materials
and press conference information. It should be written for the magazine's target audience,
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CATA Curricular Activities Code Agricultural Communications

have a strong focus and lead (opening paragraph) and include a headline. Although the

news writer will provide their copy to the magazine designer for placement in their layout,
news writers must also submit a PDF of their story for judging. Feature stories should be 350-
500 words in length.

Magazine Layout Design (100 points)

Designers will use the press packet and information gathered in the press conference to
develop a magazine layout for FFA New Horizons using the feature story text written by the
news writer. Various photos, graphics, and logos will be provided for use in these layouts.
Designers may use any page layout software available (i.e., Canva, Adobe Express, InDesign,
etc.) if it appropriately tells the story and represents a design in FFA New Horizons. The
magazine designer must use the text written by the news writer. Layouts will be saved and
submitted in a PDF for judging.

Broadcast Production (100 points)

Broadcasters will receive video and/or audio clips, photos, and/or music to create a 60 to 90-
second story for the FFA New Horizons website. This can be a television story, online video,
radio story, podcast, or slide show. This broadcast product can be used to promote
readership of the story created by their team, or it can supplement what is in the written
story —it is up to the team to decide the best use of these resources. Students will need to
provide their own headphones and software. Spotify for Podcasters, Adobe Premiere,
Express, Rush, or Audition; Canva Video; iMovie; Movie Maker; Anchor; BounceCast; or
Podcastle are all acceptable software for this practicum but are not the only available
software options. To be submitted for judging, broadcast productions must be exported to
the student's device in a standard format, such as .mp4 or .mov.

Social Media Plan (100 points)

Social media planners will develop posts to accompany and promote their team‘s magazine
story. The strategy should be for a one-week flight, involve at least three social media
platforms (such as Facebook, Instagram, TikTok, Twitter, Snapchat, or others), and contain a
minimum of seven posts. Students may use any design software to create the posts (Canva,
Adobe Express, Photoshop, lllustrator, InDesign). These are all acceptable software for this
practicum but are not the only software options available. The plan must be submitted in
PDF format, including screenshots, links and/or embedded images of each created post.
Downloaded posts and videos may be included in the social media package.

Communication Plan (100 points)

The team is required to prepare a 3-page Communications Plan in PDF format as if it were to
be presented to a client. Creating the Communications Plan should be a collaborative effort
involving all team members. The Communications Plan should address the following points:
1. Provide an overview of the Communications Plan.

2. Define the central theme or controlling idea.

3. Pose the main question or narrative inquiry.

4. Specify the intended call to action.

5. Explain the rationale and goal of the feature story, its relevance to the audience, and

its alignment with the mission of FFA New Horizons magazine.

45_D02.docx 5/28/2025 4



CATA Curricular Activities Code Agricultural Communications

6. Explain the rationale and goal of the magazine layout, its relevance to the audience,
and its alignment with the mission of FFA New Horizons magazine.

7. Explain the rationale and goal of the editorial piece, its relevance to the

audience, and its alignment with the mission of FFA New Horizons magazine.

8. Explain the rationale and goal of the social media plan, its relevance to the audience,
and its alignment with the mission of FFA New Horizons magazine.

References

This list of references is not intended to be all-inclusive.

Other sources may be utilized, and teachers are encouraged to use the best instructional
materials available. The following list contains references that may prove helpful during event
preparation.

¢ National FFA CDE Page — Past CDE Material (FFA.org/Ag Communications/Event
Resources/Past Test & Practicums)

¢ Associated Press Stylebook and Libel Manual

¢ Telg, R., Irani, T, Kent, K., & Lundy, L. (Eds.) (2022). Agricultural and Natural Resources
Communications. Free online textbook.
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CATA Curricular Activities Code

Agricultural Communications

Agricultural Comnmunications

Revised: January 25

Broadcast Production Practicum Promotional Video Scorecard

100 POINTS

Cl"ap'.;r_
Very strong evidence of
skill
5 £, Puints

INDICATOR

Moderate evidence of skill Weak evidence of skill 1-0 Pgints

3-2 points

Srate Taam Number

. Total
Weight
e Score

points Earned

Use of provided |+ Photos, video & audio add |+ Photos, video, & audicadd |« Photos, video, & audic add
materials clarity and support owverall some clarity and support to|  little to no clarity and
|  mess=ge in the broadoast owverall message in the support to overall
| pieca. broadeast plece. message in the Broadoast
« Incorporated numearous = Incorporated adeguate e,
elementsivisuals. riurmber af « Failed to incorporate X3
|s Contentwas not repetitive,  elemenisivisuals elementsfvisuals.
| norecognized wse of » Contentwas not repetitive, |« Repeated use of
| repeated elernents no recognized use of elerments
f repaated glements |
Editing/ [ Editing ennances final » Basic usage of editing tools|s L'xcei_-:.i\re use of
continuity product, clear grasp of is evident Techrigues are transitions i
techniques and tools. clear and simple » Seamed (o have difficulty
m‘l.'l' = Broadcash piece moves o A vyariety of transitions are with editing tools
| asrmaathly (o erratic used Most fit broadeast # Mo transitions or
| movernents/ phece will inappropriate rransitions. |
| transitions] + Broadoast piece mosthy « Tirming is clumsy and
« Excellent placing and mowves 3k 3 steady pace, choppy. K3
| tirning feels srmooth » Multiple speliing andfor
=« Mo soelling ar « One (1] spelling andfor agrarmmatical errors.
| grammatical errors grammatical error. » Digital effects/graphics
» Digital effects are used = Digital effects are used are not used
{ appropriacely for appropriately for emphasis,,  apprapriately.
emphasis some minor errors in
| timing or application. | 1 | = |
Audio editing/ [« Audicis clear and » Audicisclear, = Audic i.s
continuity effectively sgsists in partially assists in | n'lcun'_‘l:-t!:rl;"guTGfﬂ
| cammunicating the main communicating main idea |« confuses audience. %3
quality | idea = One fo Two |urnpy edits = Audio iz overpowering,
|- Mo jurnpy audie edits « Audio generally balanced. | uwnbalanced
|* sudio s balanced, |
Length |. Fimal broadeast piece play |+ Final broadcast piece play |+ Final broadcast piece play
| time was at ar within the tirrae was 10415 seconds | time was 15+ saconds %1
length reguirerment above or below the length above or below the length)
| regquiremeant | reguirement ] | |
I« Broadcast piece articulates s Broadcast piece strungles |« Broadcast piece lacks a
| 8 clear message and o present a clear rmessage. central message
| theme + Broadcast piece passively |« Broadcast piece doesn't
|= Broadcast piece actively oromaotes the topie, FRA clearly promote the topic, X4
promates the topic, FFA Mew Horlzens magazine or FFA New Horlzans
| Mew Horizons magazine ar|  story tearm create d. magazine or story team
story team created, creatad. |
Clear, Mo Clear and logical story is  |= Mostly clear and logical » Unclear or disorganized
Storytelling | told by broadcast picca story is told by broadcast stary told by broadcast
= Creative and compelling piece, frece.
narrative. Evokes interest  |» Some creative elerments # Lacks creativity and a
| inthe topic, were used Dull marrative, compelling narrative.
e Supporting * Broadcast piece themeis s Lacks a clear therme and
infarmationfelermants vague, and same logical sequence of xXe |

contribute ta the narrative
and overzll appeal
Content was used in
appropriate places and
preserted in a logical
order.

supgorting elemants seem
disconnacted,

Doesn't evoke interest in
topic

information.

Creates lack of interast 0
topic or negative
perception.

I

TOTAL POINTS EARNED OUT OF 100 POSSIBLE l

Mational FFA Organization | Career and Leadership Development Events
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Feature Story Practicum Scorecard

100 PQINTS

Chapter s T

Very strong evidence of

skill Moderate evidence of skill Weak evidence of skill 1- Points Weight

INDICATOR 54 points 3-2 points 0 points Earned

Lead is accurate, draws ins Lead has1or 2 strong s Misses point of story,
audience, engaging, elements but fails in others, buries lead, neither
Lead/focus catchy, original shows some signs of | original or catchy, too x3
TR ___| orginality ng, inaccurate . L .
‘s Adequately uses multiplels Minor inaccuracies or lissing information,
Accuracy of | sources, ideas, and facts, sources improperly used, holes, no or wqa_k quotes,
el | tells complete story. info or opinion given unfounded cpinions,
- information a | information is properly without attribution, missing | inaccuracies %3
quotes | attributed key sources, guotes used
l | with weak connection | __
l.. oc y is clear, s Clear writing with some « Mo clear angle, story
makes use of effective poor word choice, passive rambles, is awkward,
Clarity and | words, descriptive, voice, slightly wordy or poor word choice,
| nothing detracts from confusing, lacks sense of unclear staterments, dull X2
conclseness i i
| focus of story, everything unity, some areas detract writing
contributes to angle of frorm anghe
story e R —_—— | = = |
0-2 errors in AP style, s 3-5 errors in AP style, 1 = 6or more efrors in AP
|correct style (AP)| =ttributions done attribution error style, 2 or more X2

correctly | | attribution errors
I » Strong evidence of good |« Quotes are interesting and s Quoles are short, absent,

research, adequately steryielling, presents sides or weak, ineffective use
| presents all sides, all in mostly equal, quotes lead to | of quotes, displays |
Depth of story are identified, info is| guestion of bias, minor unjustifiable bias, relies
coverage | accurateandthorough. | insertions of opinions on sterectype, invalves X2
| overall fairness to unwarranted opinion
| subjects and sources,
| biasfree | L ———— b
.j' Headline is cé:rhy,ig » Headline is 5||gh[|); « Headline is mechanical,
| positive and specific, mechanical, slightly longer too long or too short, has
|Header/ headline| containsstrong, active or slighthy shorter than no connection to the %2
verbs and short, simple needed, headline is slightly story at all, left out or
| words vague forgotten_ | =
Grammar, le Largely error-free, well [« Minor errors but still + Errorsinterfere with
| edited, no spelling errors, | readable, story is spell comprehension, names
spelling, | includes proper spelling checked but contains are misspelled. spelling X2
punctuationand | ;| names several grarnmatical errors errars, contains many

rarmrnatical errors
tructure does not move

Information generally well e

- Inforrn_all_o.nﬁws

.

| seamlessly from one ardered with a few logically from one point
point to next, effective confusing jumps, weaker to another, no or poor
|Organization and| transitions, appropriate transitions, readable with transitions, choppy or
, format | length of story.inverted | inconsistent flow, somewhat|  confusing, not in inverted X2
pyramid order with abrupt or not using inverted | pyramid
| information descending pyramid fully
in order ofimportance | —— - L ! I
s Story conveys the fu » Story has afew confusing » Creates confusion
intended message 1o parts but mostly leaves among readers, has
uf" plishme | audience, no doubt readers with a feeling of full | information missing and ]
PUrpose | 00t any information infarmation and is overall unclear

| understanding

TOTAL POINTS OUT OF 100 POSSIBLE -
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CATA Curricular Activities Code

Agricultural Communications

Agricultural Communications

Revised: January 25

Magazine Layout Design Practicum Scorecard

100 POINTS

“Chapter

Very strong evidence of

INDICATOR

54 points

Orwerall s Layasut S very aesthetically |«
atirscthvenass off D'casing. nice to leak at,
| and capiures altont=on
w Ii Appropriale and attractive |s
| use of color images, and
fonis throssghneut .
ll- all content on layoul i
easy Lo read and consume
= Consistent feel throughoul (=
| afl layout pages with
1 com nt use of cobor,
| fones, and font size
b= Al pages have good flow L
v A @asy 10 shim
o —— -+ - — — a
Technlcal skills = Loyoul effectively utibzesa |«
B . (oo hoc an appropriata |«
acthdity I and rolgeant tithe
= Layoul is appropriate and
| rélevant for Lopic and s1ory (=
Usaofdesign |- & elemenis match the =

purpose and avdicnos.
Fonts, graphics, and Lnyout
arg “appropriste” for the
purpase £ aodience, Al
elerments have good
contrast which make them
sasy toview and read
Ciodors, fonts, graphics, and
photos are used effectively (=
throughout the layoul and
wrify all pages of the
Spreadl
|= Layeut has o center of
focus and beads the
regder's eye across the -
sproad. Layout encourdges
the reader 1o rcad the
ENTIRE story
= Al glermients in lagnout -
credle a balanced cpread
| Al elernents have good
proxi ity with appropriate
Lpacing bErseen items

|

|

|
WP

|

i

Facus & Flow

= Layou! displays creblnwg of

| unigue design and laout

« Layowl orealvely porirays =

! elernents of tapic and story

(s Mo GSP errors foundin -
I3yt TRt

1 Layou! is well-arganized e

3-Z points

Layoul look i average, bul |=
dods rol S8 PLUME VI
ALLEervLIOM
hosT colors, images, and L]
fonis are aporoprale
Sarme content on layoul is
nol @38y 1o read o
CORSLEMTE L]
SOMme ConsIsiency
throughout layout pages
color oo fonts bul Not as -
cohasive #s it could be
Layoul pages have some
flow, But GRe oF Mmode -
elefmenls e outl place
Mot all pages are easily
skimmrnabie ) 1
Layoul does not elfectvely |«
wuse fTulfl 2-page spread
Layout has @ titke, buk it -
lacks appropnatenass or
relovancy 1o story content |«
Layout is only loosely thea
To Lo BMd STOMY
OhAE OF Mmode alaments -
dees not match tho
purr pose and audiance.
Forsts, graphics, and layout
do nok fit thee porpesae 8
audiencs, Some elemenis
harse poor contrast which
rraboe tharn difficull to wiew
and read
Qne or more codors, fonts, |«
giraphics, and/or photas are
waid ineffectivehy
throwsgnoul the layout and
break the unity of the
apren,
Lannoaut lachs a stromg -
ecenter of focus and fallks to
fully lead reador’s oyes
across the spreac,
Qe or morg elémeEntsin (e
layoul has poor balance in
the spread, Socme alErmeants
have DOOr proxmity with
NARR HOriale SPacing
DElwaeen iLErTE, |
Layout is sormewhat -
arganized but could e
improsed Lo ded in viewing
Layout design is averago
[Lacking creativily]
Minos 5P errors found in
|b_5c‘ﬂ"\u||: L4151 19

derate evidence of 2kill Weak

_E_ Team NMumbar

Total
CCore

Paoints
Earned

ddence of skill 1=
O points

Weight

Layout dods mol Srine
wigier MEentior and is
not pleasing 1o look at
Inappropriate use of
codor, irmages, and fonis -
makes the laysut difficuly
Lo Wi

Coantent on klayout is not
EiEy LD read and
CORSUMmMe

o consistency
throughout Layout
pages, color, or fonts
Dages have Htthe of fo
flowe and PG pages ane
oasy 1o skirm

Layout containd utilipes
only | page

Layout does ol have a
Tit b

Layout does nol Nt with
topht and story

L]

Mlany elerments do not
rrateh the piarpose and
audignce. FonTs.
graphics, and layout
oo by it purpose and
audigrnce, Mot elemEnts
e poar CONTRASE winich
o them difficult 1o
wigwy B read,

Most colors, fonts,
graphics, andfor photos
are wsed ineffodtinely
throwghout the layour
ard break the unity of
the speend

Lawoul has na conter of
focus and fails 1o lead
reader's eyes across the
Loread

Elorments ir layout are
poorly balanced
Ebzmmi@nis are posoriy
placed,

Layout is disorganized
and needs (o be
restructured

Lanoust design is poor
major CEP errors fournd in
laypoult Texe
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Very strong evidence of

k. shill
INDICATOR 54 points
Cholee and s Appropriate and rebevant
fmages, graphics, and
o photes ware used
iAoy Mo » Placement of images
wiﬂhfﬂ'ﬂ ennhances lbak ol 1Byvout

= images help o promote
the topic and help 1ell an
Appropriate story

Moderate evidence of skill Weak evidence of skill 1- Points

3-2 points

» DI OF FriGde ImBges, -

Graphics, and pholos used

ane nol relevant or

Appropriate

PMacemant of ong or more

images distracts fram look

af layout

=« OnE or merg images do
nof help to promaote the
topic or do nok redate WO
story being tokd

Agricultural Communications

Total

Waight Score

0 points Earned

Mo imisges, graphics, and
photos used are relevant
o approprisTe
Placerment aof images is
pood and distracts from
ook of layout

Irmages do not promote
the tepic or distract from
LLory baing 1okl

. | S
TOTAL POINTS EARNED QUT OF 100 POSSIBLE -
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Social Media Plan Practicum Scorecard

100 POINTS

Chapter & Team Number

r of skill1-0 P

bk avide i
Earned

Maodorate evidence of skill

Very strong evidends & nts Weight I'_I"'J'l-'l|
INDICATOR Soore

Purpose and
igoals of plan

Clarityand -

Purpose of the socisl rmedia |«
plan is clearhy diterilmd

Plarn elearly describe why

ard e social media
promotion isimporant 1o
Bl DEAIAS SO0y
Objectves/goals for the .
plan are clearky stated,

Focut of sozial media plan |«
and posts is chear yat

congise and is cawy 1o
wnderstand and implamment
Plan axplains social media
platform justification and ®
i vl

Plan is focused and
coheshve

All elamments of plan
contrbute to overall
Durpodd 8l Goais

-

Social meda plan -
encompasses one Tull

week's worth of conpent

Plan trvolbves at Icast 3

social madis platfonms
[Facebook, Instagram,
TikTok, Twitter, Srsochal
ele.} |
Social rmedia plan contalng |«
T or mont posts

All posts are ralevant and "
proanala/Acoampany
LEAr's story very well

Posts contain clear and
specilic MEss3ge 10
promolefaccompany
tearn's stary

Paits 5re conorale, crealie
and wll thought out

Social media plan containg |«
a clear timeling Tad ude and
for podting content onling |«
Tirrehee s well-formatted
and is casy to view

Tirmaoline is logical andg &
ProMmOoles D oper Use of

socinl media platforms
proposed

Largely errar-free, plan and |«
poLls ane well edied, no
spelling arrors, inchade
propor spelling of all narmes

-2 paints

Purpase of the social medy =
plan is somewhat cleady
destribid Plan s [achng
same derail on why and how
sacigl media promolsen is
mpsostant Lo the LE3m's ST0y.
Oijectves/goals for the plan
are lacking in defail

-

Focus of social meda plan ®
and padts i only somewihak
chear and lacks some clarity in
places Some areas arg

U laar of wordy,
Justification and use of socnl
maedia platforms locks some |«
detail or clanty

Plan lacks spnse of unity
throughout

Sarmd glerments of plan
digtract froem overall purpose
|

Social media plan iswritten (e
for one week's worth of
content, but lacks an
adeguately complete plan for «
the week

Plan ifvaléed anly 2 social
miedia platfgems

Social medis plan Containg 4 =
B posls

D or moee posts |eek *
relevancg andfor do nod
pramota/accompany ram's |«
story vegl

Meszage(s] within posts are |
sornewhat unclear and vague
Posts lack some crealnily

and thought amd are a Dit
Bosirach |
Tumnelirne is scmewhat uncheas s
of Incomplote

Timeline lacks sorme

3 OfF 15 @ somawhat

forrratting

Timeline is mosthy lagical but
lacks carme upderstanding of
social miedia platforms
proposed 1
Minge gorors but sUll readable, s
plan and posts are sgell
checked but comntzing several
grammatical errors

points

Purpose of the social
modia plan is not chearky
described. Plan does nal
provide detail onowiy and
how sechal mipdia
promotion & impodans U
L LEarry's SEory.

Mo abjectives/goals for the
plan are provided

Mo chear focus for Social
rrvrdia plan and posts A
lack of clarity and detail is
provided,

Plan it [od wordy of drgwn
aut and facks clarnity

Mo justification for use of
social media placforms s
provided

Pan has o undly
Elerments of plan do not it
overall purpase and gaals

Cocialmadia plan lacks
cantent o il one woek of
W:\"lg

Plan invobves anly 1 secial
medla platform

Social media plan containg
3 ar fewer posts

Posts provided are nat
refated Lo TEAM'S SIoay
Mpseageic] within posts
arg unclear and vague
Posts ane not creathee and
Bach thoughtfubnass

Mo trnahne for plan s
provided

Timeline doos not reflect
plar présented

Errors interfare with
comprehension of
planposts, Aames are
risspelied, many spoiling
QrrOrs, ConLaing many

G B atical Brrors

Mational FFA Organization | Career and Leadership Development Events

3

L3 ]

»3

X3

L

X3

45 D02.docx

5/28/2025

10



CATA Curricular Activities Code Agricultural Communications

Revised: January 25 [0 = |

Very strong evidence of skill  Moderato evidence of skill Weak evidence of skill 1=0 Points Total

Wieight
INDICATOR

ints T2 points painLE Earmed SEore

Organization -+ Lacial media plan is well s Social media plan s mostly |« Social media plan is not

| aegamized gt arganized
A - I:-Ifn flows seambessty and |« Plan lacks some Wansitions. |« Mo transithong o
makes use of affective and headnpfsubheadings headingfsubheadings are %1
| transstions and » Plan isonly somassdhat well used h
| meadingisubheadings formatted s Blan if gifficult to read o
|= Pianis formatted well for use

e of ude

TOTAL PQINTS OUT OF 100 POSSIBLE
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CATA Curricular Activities Code Agricultural Communications

Sample Communication Plan Form

Team:

Provide an overview of the Communications Plan.

Define the central theme or controlling idea.

Pose the main question or narrative inquiry.

Specify the intended call to action.

| |

Explain the rationale and goal of the feature story, its relevance to the
audience, and its alignment with the mission of FFA New Horizons
magazine.

| |

Explain the rationale and goal of the magazine layout, its relevance to the
audience, and its alignment with the mission of FFA New Horizons
magazine.

Explain the rationale and goal of the broadcast production piece, its
relevance to the audience, and its alignment with the mission of FFA New
Horizons magazine.

Explain the rationale and goal of the social media plan, its relevance to the
audience, and its alignment with the mission of FFA New Horizons
magazine.
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CATA Curricular Activities Code Agricultural Communications

Agricultural Communications
Revised: January 25

Communications Plan Rubric

100 POINTS
Chapter - State - Team Mumber
INDICATOR Very strong evidence of Moderate evidence of
skill skill Weak evidence of skill Points weight Total
5-4 paoints 3-2 points 1-0 points Earned Score
Owverview of Owerview of The cwerview of the
cormmunications package | communications package | communications package
and created components and created components and created Components
is concise, precise, and need clarification at 15 nel elearly explained %2
i clearly exglained times. b Created components are
e Created cormnponents are o Created components arg sormetirnes confusing or
legical and relevant tothe | effective bul need more leave questions about
} package, relevance or thought their relevance,
Central B The central theme or e The central Thama or e The central therme or
Theme or controlling idea is clearly controlling idea is mostly controlling idea is unclear,
Caontrolling defined and is concise, dofined but needs some poorky defined, or a2
* Idea precise, and clearly clarification or additional confusing..
| explaired. details.
i Main k. The rrain questicn or e The main guestion or e The main guestion or
! Question or narrative inguiry is clearly narrative inguiry is only narrative inQuiry is
Narrative posed and adequately samewhat cloar to guide missing or fails to guide w2
| Inqu'fry guides the the Communications the Communications
Carmrmunications Plan, Plan. Plan
Call To E The Communications e The Communications v The Communications
Action Plan specifies a clear and Flan includes a call toe Plan does not specify a
appropriate intended call action, buk it was not clear or appropriate x2
to action. specific, clear, or intended call to action.
appropriate.
The following indicators reference the success of explaining the raticnale and goal of the specific component, its relevance to
the audience, and Its alignment with the mission of FFA Mew Horizons
Feature . Rationale conveys the full s Rationale mostly conveys o Rationale lacks a clear full
Story intended message, calls the full intended intended message with
to action and aligns to the | rmessage, some call to e call 1o action and 3
publication’s mission action and mostly aligns does not align to the
to the publication’s publication's mission
FHISSI0n,
Magazine L Raticnale corveys the full = Raticnale mostly corveys o Rationale lacks a clear full
Layout intended message, calls the full intended intended message is
Lo action and aligns te the ressage, some call o unclear with little call to w3
publication’s mission action and mostly aligns action and does not align
e the publicatien's 10 the publication’s
rrilssion, mission,
Broadcast b Rationale conveys the full e Rationale mostly conveys s
Production intended message, calls the full intended o Rationale lacks a clear full
Piece to action and aligns to the message, some call to intended message is
publication’s mission. action and mostly aligns unclear with little call ta *3
1o the publication's action and does nol align
mission, 10 the publication's
mission.
Social b Rationale conveys the full | Rationale mostly conveys [« Rationale lacks a clear full
Media Plan intended message, calls the full intended intended message is
to action and aligns to the | message, some call to unclear with little call to X3
publication’s rmission action and mostly aligns action and does not align
1o the publication's to the publication's
|y rmission MISSIC.
TOTAL POINTS OUT OF 100 POSSIBLE -
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